— 


ADVERTISING 


New Produc ts and Promotions 
- (see ‘“*Manufacturing 
News” in each of the 12 
issues). 

Vigilance Committee adopts the 
‘TC ad guides. Jan:124 
Jewelers assess the new FTC 
advertising rvles. Jan:131 
Swiss plan “basic realign- 
ments’’ in °59 ad campaign. 

Jan:134 

Step up quality sales, Adver- 
tising in 1959 {Value & Vol- 
ume). Jan:46 

Reach customers through their 
children. Jan :61 

Does your store have teen 
appeal? Jan:68 

FTC pushes attach on phony 
advertising claims. Feb:147 

Some co-op ad plans face ex- 
cise-tax siege. Feb:148 

International promises no ster- 
ling flatware price promo- 
tions. Feb:149 

Jeweler gives trophy to fund 
drive (Booster Bow)]). Feb:- 


if 

Get pre-brides into your store! 
Feb :87 

How to stop “bargain” adver- 
tising (Editorial). Feb:186 

Telephone selling does pay off, 
o- David Gunderson. Apr:- 


“ 
Outdoor advertising (He Be- 
lieves in signs). Apr:75 
Try do-it-yourself research. 
Apr :106 
ow to triple your diamond 
sales for six weeks. June:- 
6 


What’s wrong with the jew- 
eled-lever watch market ? 
June :58 

Decorative truck (Special De- 
livery). July :59 

Invite browsers. July :96 

There’s pay-off impact in co- 
operative Christmas ads. 
Aug :128 

Do you make the most of your 
anniversaries? Aug:144 

Trophies : Year-round profit 
makers, by Leslie G. Ken- 
non & Frank Begley. Aug:- 
154 

Novel “door opening’ sign. 
(Door Opener). Aug :209 

From zero to success in hol- 
lowware. Aug :222 

Give your ad a bus ride. (Per- 
ipatetic Advertising). Sept :- 
71 


7 

Sign lists all watch repair ser- 
vices. Sept:119 

One a on theme is best, 
by Virginia Dixon. Oct:76 


Christmas diamond selling. 
Oct :92 

Sell the “precious idea’’ in 
sterling. Oct:110 

Swiss move quality watch con- 
test into high gear. Oct:139 

JC-K resumes publication of 
Jewelers’ Directory. Nov :- 


111 

FTC charges Carroll Chatham 
with misrepresenting stones. 
Nov:114 

Chatham denies charge he de- 
ceives public in ads. Dec :89 

Americans like ads, Gallup 
Poll indicates. Dec :92 

Suppliers rush lists of prod- 
ucts to JC-K Directory Is- 
sue. Dec :94 


Direct Mail 


How to sell pin-lever watches, 
ae Sidni Zimmerman. Jan:- 


open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

How to stage a “horological 
spectacular.” Feb :8{ 

Install a photographic depart- 
ment ! by Milton Artz. 
May :68 

What pre-Christmas mailing is 
right for your peeves by 
Beth Egan. Aug: 

33 ideas to boost your S scrinal 
mas business. Sept:7 

You can afford to i by 
William Scheibel. Dec :46 


Newspaper 


Open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

Diamond advertising. Feb :49 

GE will stop co-op advertising 
with retailers who cut suz- 
gested ad prices. Feb:142 

Get going for graduation. 

Drop TV-use newspapers! 
Apr :140 

How to triple your diamond 
sales for six weeks. June:56 

Advertise quality in diamonds. 
(Absurd.) June:47 

There's pay-off impact in co- 
operative Christmas ads. 
Aug :128 

Swiss Watchmakers plan prize 
contest to revive confidence 
in quality. Aug:248 


Radio & TV 
Teenage Club of the Air. Apr:- 
R92 


How to triple your diamond 
sales for six weeks. June:56 

Swiss watchmakers plan prize 
contest to revive confidence 
in quality. Aug:248 

Swiss move quality watch con- 
test into high gear. Oct:139 


APPLIANCES 


New products and promotions 
—-(see “They’re New,” “Ta- 
bletop Fashions’’ and ‘“‘Man- 
ufacturing News” in each of 
the 12 issues). 

‘*‘Make - your - own 
Jan :120 

Pizza party promotion for ap- 
pliances (Pizza Party). Jan:- 
61 


’? 


fixtures. 


Sunbeam tests its consi¢en- 
distribution program. 

Jan :126 

GE will stop co-op advertising 
with retailers who cut sug- 
gested ad prices. Feb:142 

The bridal market. Mar:72 

Appliances are essential, by 
William Wagner. Apr :80 

Per cent of jewelers’ inventory 
bought from wholesalers. 
June :49 

Which promotion items work 
best? by William Wagner. 
Aug :156 

Repair business booster. Sept: 
119 


ASSOCIATIONS-COMMITTEES 


Directory of Trade Associa- 
tions. Jan :106; Apr :118; 
Sept :96 

RJA, Bulova offer NYU man- 
agement course. Jan:i30 

GIA will hold 16 diamond ap- 
praisal classes in 1959. Feb:- 
140 

RJA has plans for co-op in- 
surance program, more re- 
search. Feb:142 

Chicago Jewelers Association 
has 85th banquet. Feb:152 

American ; Society-25th 
birthday. Mar:91 

State associations lobby for 
new laws. Mar:165 

Diamond Council elects 
son third time. ) 

JBT elects Micallef to board 
of directors. Mar:1 . 

Van Praag is Bio Aen of Dia- 
mond Importers. Mar:169 

Boston Jewelers Club has 7lst 
annual banquet. Mar:170 


JIC elects Oscar Kind, Jr., 1959 
chairman. Mar:171 

JVC studies the five precious 
metals standards. Apr:156 

RJA and JC-K will co-sponsor 
study of jewelry store costs. 
Apr :161 

American Gem _ Society cele- 
brates 25th anniversary. 
Apr:170 

William Smith remains presi- 
dent of Board of Trade. 
Apr :171 

Gold filled makers ae Saw- 
yer chief. Apr:1 

MJ & SA serves A feast 
at annual banquet. May:130 

Alabama RJA elects Kass 1959 
president. May:131 

Swiss vacation will be prize 
at RJA’s Chicago show 

Virginia RJA celebrates 50th 
annual convention. June:96 

Wisconsin RJA reelects Speigel 
president. June:97 

Nebraska RJA convenes with 
state watchmakers. June:97 

Stinson gets presidency of 
Arkansas RJA. June:102 

1959 RJA Chicago convention 
and trade show. July :65 

Some 5000 watchmakers will 
vote on unification of UHAA, 
HIA. July:111 

Wholesalers reelect Heyne, en- 
dorse fair trade. July:114 

Fashion Institute boosts mem- 
ber helps. July:117 

Tennessee Watchmakers elect 
beauty queen. July:117 

Oklahoma RJA sponsors man- 
agement institute. July:117 

Kentucky jewelers elect Means 
president. July:117 

HIA reelects officers, salutes 
Dr. Rawlings. July:118 

NRMA joins retailers in Gell- 
man tax battle. July:118 

Cook gets presidency of Michi- 
gan watchmen. July:119 

Darden gets top post of South 
Carolina RJA. July :120 

WMDAA reelects Marcum, de- 
signs decal. July -:122 

Florida RJA _ reelects Magnon 
Smith. July :122 

Zell, Stevens win high Oregon 
RJA offices. July :123 

Kansas jewelers meet with 
watchmakers. July:123 

New York RJA reelects Teibel 
1959 president. July :125 

It’s Christmas at the Waldorf 
(RJA exhibitors). Aug:120 

Credit jewelers meet at RJA 
convention in Chicago. Aug:- 
242 

Ring Guild boosts services to 
jewelers. Aug:249 

RJA, California association ex- 
pect 1200 at second Pacific 
jewelry show. Aug:253 

AGS awards 43 titles for gem 
knowledge. Aug:255 

Massachusetts watchmakers 
vote Beamish president. 
Aug :258 

New Hampshire jewelers elect 
McAllister chief. Aug:258 

Bryan gets top post of Louisi- 
ana watchmakers. Aug:258 

Pennsylvania has passed a bill 
banning Sunday sales. Sept:- 
146 

Oliver Jenkins elected presi- 
dent of RJA: buying volume 
big at show. Sept:149 

HIA, UHAA vote to form 
American Watchmakers In- 
stitute. Sept:155 

Jewelers clamor for JIC watch 
ads. Sept:157 

More gyps now coat diamonds, 
VC warns. Sept:159 

Mississippi RJA elects Farns- 
worth president. Sept:162 

Texas watchmakers elect 
Thomason leader. Sept :162 

Space sells fast for first 
MJ&SA exposition. Sept:163 

Vermont jewelers elect Pres- 
ton, Jr., president. Sept:167 

Pacific show beats 1958 sales, 
attendance marks. Oct:140 

North Dakota jewelers’ elect 
Lund president. Oct:149 

The annual Chicago show will 
become a regional show in 


1960. Nov:1382 


JEWELERS’ 


RJA moves its administrative 
offices to Washington. Nov:- 
106 

1500 attend first MJ&SA _ ex- 
position. Nov:110 

Indiana jewelers meet with 
watchmakers. Nov:115 

Louis Solmonson elected sales 
association head. Nov:118 

Pennsylvania RJA holds con- 
vention, conclave. Nov:121 

HIA publishes book on _ its 
Packard Collection. Dec :86 

Proposals are made for a 
Jewelers’ Hall of Progress 
in Chicago. Dec :86 

New Watchmakers Institute 
discusses structure. Dec:88 

Arizona RJA _ elects Rosner 
president. Dec:95 

Fashion Institute plans jewelry 
fashion week. Dec :96 

Texas jewelers reelect Sheftall 
president. Dec :98 

Gem Society awards 42 titles 
to jewelers. Dec:98 

Should JIC plan jewelry build- 
ing at New York's’ 1964 
World Fair? Dec :126 


a 


BABYWARES 


New products and promotions 
—(see ““‘They’re New,” ‘“‘Ta- 
bletop Fashions’’ and “Man- 
ufacturing News” in each of 
the 12 issues). 

Baby-block window sells baby 
gifts. June:78 
Special baby gift 

Nov :93 


shelves. 


BIRTHSTONES 


Garnet: birthstone for Janu- 
ary, by Dr. Frederick H. 
Pough. Jan:78 

Amethyst: birthstone for Feb- 
ruary, by Dr. Pough. Feb:- 
104 

Aquamarine: birthstone for 
March, by Dr. Pough. Mar:- 
128 . 

Diamond: birthstone for April, 
by Dr. Pough. Apr:104 

Emerald: birthstone for May, 
by Dr. Pough. May:72 

Per cent of birthstone rings 
bought through wholesaler. 
June :53 

Pearl: birthstone for June, by 
Dr. Pough. June:64 

Ruby: birthstone for July, by 
Dr. Pough. July :82 

Sardonyx: birthstone for Au- 
gust, by Dr. Pough: Aug:- 
162 

Sapphire: birthstone for Sep- 
tember, by Dr. Pough. 
Sept :100 

Opal: birthstone for October, 
by Dr. Pough. Oct:88 

Topaz: birthstone for Novem- 
ber, by Dr. Pough. Nov:74 

Turquoise: birthstone for De- 
cember, by Dr. Pough. Dec:- 
50 

Store poster ~— official birth- 
stones. Nov: 


BRIDES 


Marriage Statistics — monthly 
and cumulative trends 
(“State of the Jewelry 
Business”” Jan:133; Feb:- 


Aug :262;  Sept:164; 
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ADVERTISING 


New Produc ts and Promotions 
- (see ‘“*Manufacturing 
News” in each of the 12 
issues). 

Vigilance Committee adopts the 
‘TC ad guides. Jan:124 
Jewelers assess the new FTC 
advertising rvles. Jan:131 
Swiss plan “basic realign- 
ments’’ in °59 ad campaign. 

Jan:134 

Step up quality sales, Adver- 
tising in 1959 {Value & Vol- 
ume). Jan:46 

Reach customers through their 
children. Jan :61 

Does your store have teen 
appeal? Jan:68 

FTC pushes attach on phony 
advertising claims. Feb:147 

Some co-op ad plans face ex- 
cise-tax siege. Feb:148 

International promises no ster- 
ling flatware price promo- 
tions. Feb:149 

Jeweler gives trophy to fund 
drive (Booster Bow)]). Feb:- 


if 

Get pre-brides into your store! 
Feb :87 

How to stop “bargain” adver- 
tising (Editorial). Feb:186 

Telephone selling does pay off, 
o- David Gunderson. Apr:- 


“ 
Outdoor advertising (He Be- 
lieves in signs). Apr:75 
Try do-it-yourself research. 
Apr :106 
ow to triple your diamond 
sales for six weeks. June:- 
6 


What’s wrong with the jew- 
eled-lever watch market ? 
June :58 

Decorative truck (Special De- 
livery). July :59 

Invite browsers. July :96 

There’s pay-off impact in co- 
operative Christmas ads. 
Aug :128 

Do you make the most of your 
anniversaries? Aug:144 

Trophies : Year-round profit 
makers, by Leslie G. Ken- 
non & Frank Begley. Aug:- 
154 

Novel “door opening’ sign. 
(Door Opener). Aug :209 

From zero to success in hol- 
lowware. Aug :222 

Give your ad a bus ride. (Per- 
ipatetic Advertising). Sept :- 
71 


7 

Sign lists all watch repair ser- 
vices. Sept:119 

One a on theme is best, 
by Virginia Dixon. Oct:76 


Christmas diamond selling. 
Oct :92 

Sell the “precious idea’’ in 
sterling. Oct:110 

Swiss move quality watch con- 
test into high gear. Oct:139 

JC-K resumes publication of 
Jewelers’ Directory. Nov :- 


111 

FTC charges Carroll Chatham 
with misrepresenting stones. 
Nov:114 

Chatham denies charge he de- 
ceives public in ads. Dec :89 

Americans like ads, Gallup 
Poll indicates. Dec :92 

Suppliers rush lists of prod- 
ucts to JC-K Directory Is- 
sue. Dec :94 


Direct Mail 


How to sell pin-lever watches, 
ae Sidni Zimmerman. Jan:- 


open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

How to stage a “horological 
spectacular.” Feb :8{ 

Install a photographic depart- 
ment ! by Milton Artz. 
May :68 

What pre-Christmas mailing is 
right for your peeves by 
Beth Egan. Aug: 

33 ideas to boost your S scrinal 
mas business. Sept:7 

You can afford to i by 
William Scheibel. Dec :46 


Newspaper 


Open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

Diamond advertising. Feb :49 

GE will stop co-op advertising 
with retailers who cut suz- 
gested ad prices. Feb:142 

Get going for graduation. 

Drop TV-use newspapers! 
Apr :140 

How to triple your diamond 
sales for six weeks. June:56 

Advertise quality in diamonds. 
(Absurd.) June:47 

There's pay-off impact in co- 
operative Christmas ads. 
Aug :128 

Swiss Watchmakers plan prize 
contest to revive confidence 
in quality. Aug:248 


Radio & TV 
Teenage Club of the Air. Apr:- 
R92 


How to triple your diamond 
sales for six weeks. June:56 

Swiss watchmakers plan prize 
contest to revive confidence 
in quality. Aug:248 

Swiss move quality watch con- 
test into high gear. Oct:139 


APPLIANCES 


New products and promotions 
—-(see “They’re New,” “Ta- 
bletop Fashions’’ and ‘“‘Man- 
ufacturing News” in each of 
the 12 issues). 

‘*‘Make - your - own 
Jan :120 

Pizza party promotion for ap- 
pliances (Pizza Party). Jan:- 
61 


’? 


fixtures. 


Sunbeam tests its consi¢en- 
distribution program. 

Jan :126 

GE will stop co-op advertising 
with retailers who cut sug- 
gested ad prices. Feb:142 

The bridal market. Mar:72 

Appliances are essential, by 
William Wagner. Apr :80 

Per cent of jewelers’ inventory 
bought from wholesalers. 
June :49 

Which promotion items work 
best? by William Wagner. 
Aug :156 

Repair business booster. Sept: 
119 


ASSOCIATIONS-COMMITTEES 


Directory of Trade Associa- 
tions. Jan :106; Apr :118; 
Sept :96 

RJA, Bulova offer NYU man- 
agement course. Jan:i30 

GIA will hold 16 diamond ap- 
praisal classes in 1959. Feb:- 
140 

RJA has plans for co-op in- 
surance program, more re- 
search. Feb:142 

Chicago Jewelers Association 
has 85th banquet. Feb:152 

American ; Society-25th 
birthday. Mar:91 

State associations lobby for 
new laws. Mar:165 

Diamond Council elects 
son third time. ) 

JBT elects Micallef to board 
of directors. Mar:1 . 

Van Praag is Bio Aen of Dia- 
mond Importers. Mar:169 

Boston Jewelers Club has 7lst 
annual banquet. Mar:170 


JIC elects Oscar Kind, Jr., 1959 
chairman. Mar:171 

JVC studies the five precious 
metals standards. Apr:156 

RJA and JC-K will co-sponsor 
study of jewelry store costs. 
Apr :161 

American Gem _ Society cele- 
brates 25th anniversary. 
Apr:170 

William Smith remains presi- 
dent of Board of Trade. 
Apr :171 

Gold filled makers ae Saw- 
yer chief. Apr:1 

MJ & SA serves A feast 
at annual banquet. May:130 

Alabama RJA elects Kass 1959 
president. May:131 

Swiss vacation will be prize 
at RJA’s Chicago show 

Virginia RJA celebrates 50th 
annual convention. June:96 

Wisconsin RJA reelects Speigel 
president. June:97 

Nebraska RJA convenes with 
state watchmakers. June:97 

Stinson gets presidency of 
Arkansas RJA. June:102 

1959 RJA Chicago convention 
and trade show. July :65 

Some 5000 watchmakers will 
vote on unification of UHAA, 
HIA. July:111 

Wholesalers reelect Heyne, en- 
dorse fair trade. July:114 

Fashion Institute boosts mem- 
ber helps. July:117 

Tennessee Watchmakers elect 
beauty queen. July:117 

Oklahoma RJA sponsors man- 
agement institute. July:117 

Kentucky jewelers elect Means 
president. July:117 

HIA reelects officers, salutes 
Dr. Rawlings. July:118 

NRMA joins retailers in Gell- 
man tax battle. July:118 

Cook gets presidency of Michi- 
gan watchmen. July:119 

Darden gets top post of South 
Carolina RJA. July :120 

WMDAA reelects Marcum, de- 
signs decal. July -:122 

Florida RJA _ reelects Magnon 
Smith. July :122 

Zell, Stevens win high Oregon 
RJA offices. July :123 

Kansas jewelers meet with 
watchmakers. July:123 

New York RJA reelects Teibel 
1959 president. July :125 

It’s Christmas at the Waldorf 
(RJA exhibitors). Aug:120 

Credit jewelers meet at RJA 
convention in Chicago. Aug:- 
242 

Ring Guild boosts services to 
jewelers. Aug:249 

RJA, California association ex- 
pect 1200 at second Pacific 
jewelry show. Aug:253 

AGS awards 43 titles for gem 
knowledge. Aug:255 

Massachusetts watchmakers 
vote Beamish president. 
Aug :258 

New Hampshire jewelers elect 
McAllister chief. Aug:258 

Bryan gets top post of Louisi- 
ana watchmakers. Aug:258 

Pennsylvania has passed a bill 
banning Sunday sales. Sept:- 
146 

Oliver Jenkins elected presi- 
dent of RJA: buying volume 
big at show. Sept:149 

HIA, UHAA vote to form 
American Watchmakers In- 
stitute. Sept:155 

Jewelers clamor for JIC watch 
ads. Sept:157 

More gyps now coat diamonds, 
VC warns. Sept:159 

Mississippi RJA elects Farns- 
worth president. Sept:162 

Texas watchmakers elect 
Thomason leader. Sept :162 

Space sells fast for first 
MJ&SA exposition. Sept:163 

Vermont jewelers elect Pres- 
ton, Jr., president. Sept:167 

Pacific show beats 1958 sales, 
attendance marks. Oct:140 

North Dakota jewelers’ elect 
Lund president. Oct:149 

The annual Chicago show will 
become a regional show in 


1960. Nov:1382 


JEWELERS’ 


RJA moves its administrative 
offices to Washington. Nov:- 
106 

1500 attend first MJ&SA _ ex- 
position. Nov:110 

Indiana jewelers meet with 
watchmakers. Nov:115 

Louis Solmonson elected sales 
association head. Nov:118 

Pennsylvania RJA holds con- 
vention, conclave. Nov:121 

HIA publishes book on _ its 
Packard Collection. Dec :86 

Proposals are made for a 
Jewelers’ Hall of Progress 
in Chicago. Dec :86 

New Watchmakers Institute 
discusses structure. Dec:88 

Arizona RJA _ elects Rosner 
president. Dec:95 

Fashion Institute plans jewelry 
fashion week. Dec :96 

Texas jewelers reelect Sheftall 
president. Dec :98 

Gem Society awards 42 titles 
to jewelers. Dec:98 

Should JIC plan jewelry build- 
ing at New York's’ 1964 
World Fair? Dec :126 


a 


BABYWARES 


New products and promotions 
—(see ““‘They’re New,” ‘“‘Ta- 
bletop Fashions’’ and “Man- 
ufacturing News” in each of 
the 12 issues). 

Baby-block window sells baby 
gifts. June:78 
Special baby gift 

Nov :93 


shelves. 


BIRTHSTONES 


Garnet: birthstone for Janu- 
ary, by Dr. Frederick H. 
Pough. Jan:78 

Amethyst: birthstone for Feb- 
ruary, by Dr. Pough. Feb:- 
104 

Aquamarine: birthstone for 
March, by Dr. Pough. Mar:- 
128 . 

Diamond: birthstone for April, 
by Dr. Pough. Apr:104 

Emerald: birthstone for May, 
by Dr. Pough. May:72 

Per cent of birthstone rings 
bought through wholesaler. 
June :53 

Pearl: birthstone for June, by 
Dr. Pough. June:64 

Ruby: birthstone for July, by 
Dr. Pough. July :82 

Sardonyx: birthstone for Au- 
gust, by Dr. Pough: Aug:- 
162 

Sapphire: birthstone for Sep- 
tember, by Dr. Pough. 
Sept :100 

Opal: birthstone for October, 
by Dr. Pough. Oct:88 

Topaz: birthstone for Novem- 
ber, by Dr. Pough. Nov:74 

Turquoise: birthstone for De- 
cember, by Dr. Pough. Dec:- 
50 

Store poster ~— official birth- 
stones. Nov: 


BRIDES 


Marriage Statistics — monthly 
and cumulative trends 
(“State of the Jewelry 
Business”” Jan:133; Feb:- 


Aug :262;  Sept:164; 
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Oct :148; Nov:120: Dec:99 
Does your store have teen ap- 
peal? Jan:62 
These have teen appeal, by 
Jerry Gewirtz. Jan:66 


Get pre-brides into your store! 
Feb :86 

The bridal market. Mar:72 

Teenage bridal consultant, by 
William Nichols. Mar:72 

Four bridal windows, by Vir- 
ginia Dixon. Mar:80 

Bridal ring trends, by Jerry 
Gewirtz. Mar:126 

Dinnerware, Glassware & Gifts, 
by Madeline Love. Mar:148 

Fine window “props” attract 
brides, by Virginia Dixon. 
July :67 

The bride’s own room. July :69 

Sales trends in bridal rings, by 
George Switzer. Sept:82 

How to attract the teens. Oct:- 
7¢ 


i0 

Sell the “precious idea’ in 
sterling. Oct:110 

When do bridges-to-be acquire 
their home needs? Oct:134 

The bride, her tableware and 
the jeweler. Dec :36 


BUILDING & DESIGN 


Twelve quick steps to a more 
attractive store. Jan:92 

A successful “before-and-after” 
Jan :109 

**Make-your-own 
120 


fixtures. Jan: 
A new-type jewelry store. Jan: 
122 


Shopping center leases: can 
small guy get them? June:92 

Old buildings make fine jewelry 
stores, Aug :142 

Store fronts that sell, by Allen 
H. Dahme. Oct:74 

The bride, her tableware and 
the jeweler. Dec :36 

Common-sense lighting for jew- 
elry stores. Dec:5 


BUSINESS CONDITIONS 


Metal prices—monthly trends 
for silver, platinum, palla- 
dium and iridium (‘State of 
the Jewelry Business’’). Jan: 
1383; Feb:144; Mar:175; Apr: 
169; May :134; June :100; 
July:123; Aug:262: Sept: 
164; Oct:148; Nov.120; Dec: 
99 


Department store sales— 
monthly and cumulative sales 
trends for fine jewelry and 
watches, silverware and 
clocks, and costume jewelry 
(“State of the Jewelry Busi- 
ness’’). Jan:133; Feb:144; 
Mar;175; Apr:169; May;134; 


June:100; July: 123; Aug: 
262 ; Sept :164; Oct:148: Nov: 
120; Dec: 99 

Birth statistics—monthly and 
cumulative trends (“State of 
the Jewelry Business’’). Jan: 
133; Feb:144; Mar:175: Apr: 
169; May :134; June:100; 
July:123; Aug:262; Sept: 
164; Oct:148; Nov:120; Dec: 
99 


Failures—monthly and curula- 
tive trends on failures of 
cash and installment jewel- 
ers, watch repairers, whole- 
salers and manufacturers 
(“State of the Jewelry Busi- 
ness’). Jan:1383; Feb:144; 
Mar:175; Apr:169; May:134; 
June:100; July:123; Aug: 
262 ; Sept:164; Oct:148; Nov: 
120; Dec:99 

Business prediction for 1959. 
Jan :124 

Sunbeam tests its consignment 
distribution program. Jan:124 

Zale now buys diamonds direct 
from syndicate. Jan:134 

Where credit selling is headed. 
Feb :94 

Why do retail jewelers fail? by 
James Etro. Feb:108 

Japan expects big boost in 
pearl exports in 1959. Feb:140 

Westclox gets set to invade 
women’s fashion-watch mar- 
ket. Feb:140 

Schick, Ronson, other shaver 
makers drop trade-in allow- 
ance. Feb:142 

1958 gem-diamond sales of De- 
Beers were down 6.4 per cent. 
Feb :142 

The bridal market. Mar:72 

G.E. corners 10 per cent of the 
industrial diamond market. 
Mar :162 

Jewelers loss from crime in 
1958 was $3.3 million. Mar: 
164 


Troops spent $494 each in Mili- 
tary PX’s in 1958. Mar:174 

SBA has licensed the first two 
small-business investment 
firms. Apr:185 

RJA and JC-K will co-sponsor 
study of jewelry store costs. 
Apr :161 

Russia eyes world watch mar- 
ket. Apr:162 

New U.S. watch firm will mar- 
ket 17-jewel Jaro for $14.95. 
Apr :164 

Should I join a bank customer- 
credit plan? May:60 

DeBeers~ boosts first-quarter 
1959 sales. May:125 

U.S. stainless flatware makers 
ask for help to stop imports. 
May :128 

Vanishing cash-credit split 
(Editorial). May :164 

The importance of the whole- 
sale jeweler. June:48 

What’s wrong with the jeweled- 
lever watch market? June:58 

Minimum wage law: how close 
is it for retailers. June:88 

Small Business administration 
wants more lending power. 
June :90 

Martin introduces bill to tax- 
exempt all Gellman sales. 
June :92 

Shopping center leases: can 
small guy get them? June:92 

Where does the jeweler fit in? 
(Editorial). June :132 

Soviet engineers are studying 
diamond mining in Ghana. 
July :113 

Hawaii's jewelers 
like you. Aug:134 

DeBeers diamond sales for first 
half 1959 hit an _ all-time 
high. Aug :238 

Cultured pearl prices will zoom 
up 50 to 75 per cent this fall. 
Aug :238 

Japanese are penetrating deeply 
into U.S. radio, phonograph 
markets. Aug :238 

The Post Office may take over 
ailing Railway Express 
Agency. Aug :240 

2.5 per cent Fall in 1958 excise 
payments shows recession’s 
effect. Aug :244 

Unification of cash and credit 


strikingly 
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thinking. (Editorial). Aug: 
296 


Sales trends in bridal rings, by 
Dr. George Switzer. Sept :82 

Will jewelers sell more in the 
marrying 60’s? by C. R. Me- 
Lean. Sept :132 

Bulova will market an elec- 
tronic watch in 1960. Sept: 
144 

India is about to enter the 
watch-making field. Sept:144 

Pennsylvania passes bill ban- 
ning Sunday sales. Sept:146 

U.S. stainless makers ask a 
strict global quota on im- 
ports. Sept:146 

Two watch sales in every three 
are yin levers, U.S. study 
reveals. Sept.156 

Wholesale-retail ficems get Gell- 
man tax break. Sept:163 

The jeweler’s competition § in 
the sixties. (Editorial). Sept: 
200 

The possibilities for a national] 
sales tax. Oct:132 

Congress eases burden of multi- 
ple taxation. Oct:134 

Gordon’s aims at 100 stores by 
1962. Oct:141 

Retailers keep looking for ways 
to avoid the “Gellman” Tax. 
Nov :106 

President Eisenhower increases 
duties on stainless imports. 
Nov :108 

Ike orders no investigation into 
watch tariffs this year. Nov: 
108 

German watch market plagued 
with difficulty. Nov:112 

The labor reform law: help for 
retailers. Nov:i15 

Only 31 states now have fully 
valid Fair Trade laws. Dec :84 

DeBeers is now making indus- 
trial d.»monds. Dec :86 

Kay Jewei v is admitted to the 
Americai Stock Exchange. 
Dec :86 

How will the industry show it- 
self at the 1964 World’s 
Fair? (Editorial). Dec :126 


eer ae 


CAMERAS 


New products and promotions 
—(see “They’re New,” and 
“Manufacturing News’ in 
each of the 12 issues). 

Get going for graduation. Apr: 
76 

Install a photographic depart- 
ment! by Milton Artz. May: 
68 

Camera builds records — and 
traffic. June:75 

How to attract the teen trade. 


CE sé 
Bell & Howell issues new mar- 
keting policy. Oct:144 


CLOCKS 


New Products and Promotions 
—(see “They’re New” and 
“Manufacturing News’ in 
each of the 12 issues). 

**‘Make-your-own” fixtures. Jan: 
120 

Pars for elephant clocks. Jan: 
54 


Chime clock music. Jan:156 
How to stage a ‘“Horological 
Spectacular.”” Feb:89 
Tachozraph clock. Mar:194 
Verge for pendulum clock. 
Mar :194 
Aeronautical clock. Mar:194 
Terry movements. Mar:194 
Electro-atomic clock (For Hor- 
ologists Only). Apr:73 
Part-time clock repairer. Apr: 
73 


Get going for graduation. Apr: 


i 

Ingraham Co. acquires Aristo- 
crat Clock Co. Apr:173 

Schatz clock. Apr:192 

Master clocks. Apr :192 

Oiling 400-day clocks. Apr:192 

A constant-speed D. C. motor 
clock with chronometric gov- 
ernor, by Henry Fried. June: 
118 


Per cent of jewelers’ inventory 
bought from wholesalers. 
Jan :49 

Tachographical error. June:124 

Short pendulum. July :144 

Sour notes? Aug :286 

Terry clocks. Aug :286 

Did Greece produce the world’s 
first clock? Oct:69 

How to attract the teen trade 
—clock-selling data. Oct:70 

New Haven Watch & Clock Co. 
is quitting the business. Nov: 


106 
HIA publishes book on its 
Packard Collection. Dec :86 


pn 


CHINA & GLASS 


New Products and Promotions 
—(see “Tabletop Fashions” 
in each of the 12 issues). 

Dinnerware, Glassware & Gifts, 
by Madeline Love. Jan:114; 
Feb:132; Mar:148; Apr:148; 
May :116; June:84; July :108; 
Aug :224; Sept:138; Oct:122; 
Nov:120; Dec:74 

Does your store have teen ap- 
peal? Jan :63 

Tableware to the Fore. Feb:75 

Get pre-brides into your store! 
Feb :86 

The bridal market. Mar:72 

Get going for graduation. Apr: 
76 

Oneida unveils new stainless, 
melamine. Aug :257 

How to attract the teen trade. 

et:70 

The bride, her tableware and 
the jeweler. Dec :36 

Sales percentages by months. 
Dec :37 

Are 14 patterns too few? Dec: 
37 


of 

Remodeled mansion provides 
colonial decor. Dec :38 

$20,000 from china and glass in 
community of 7000. Dec:38 

Table-setting contests. Dec :39 

No depth inventory in suburban 
branch. Dec :39 

Rear-of-store location lets cus- 
tomers choose leisurely. Dec: 
40 


COSTUME JEWELRY 


New Products and Promotions 
~—(see “They're New” and 
“Manufacturing News” in 
each of the 12 issues). 

These have teen appeal, by 
Jerry Gewirtz. Jan :66 

Outlook for 1959. Jan:124 

Cuff links from the past. Mar: 
65 

Get going for graduation. Apr: 
76 


i 

Coro, Ine., enters the watch 
market. Mar :160 

Per cent of jewelers’ inventory 





bought from wholesalers. 
June :49 

Waiter Lamp! forms new Gen- 
eral Charms, Inc. June:95 

Want a share in the fashion 
jewelry bonanze? by Jerry 
Gewirtz. Sept :78 

How to attract the teen trade. 
Oct :70 

Last-minute check list of ‘'ule- 
tide fast-sellers. Dec :42 

Feature one costume jewelry 
piece at a time. Dec :69 

Fashion Institute plans Jewelry 
Fashion Week. Dec :96 


CREDIT 


Open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

Where credit selling is headed, 
by William Wagner. Feb :94 

Cutting credit losses (Credit 
Yardstick) by James Joseph. 
Apr :66 

Appliances are essential, by 
William Wagner. Apr :80 

Teenage Club of the Air. Apr: 
82 


Consumers will take on more 
credit debt this year. Apr:158 

Zale sales $40 million for year 
ended Mar. $1. Apr:163 

Should I join a bank customer- 
credit plan? May :60 

Install a photographic depart- 
ment! by Milton Artz. May: 


Gordon's will build 25 new 
stores by 1961. May :127 

Vanishing cash-credit split 
(Editorial). May :164 

Small Business Administration 
wants more lending power. 
June :90 

Which promotion items work 
best? Aug :156 

Credit jewelers meet at RJA 
convention in Chicago. Aug: 

2 


24 

Zale grows 54 per cent in 15 
months, makes east-west di- 
vision. Aug :252 

The case against bank-spon- 
sored credit plans, by Sey- 
mour Greenberg. Sept :108 

The changing face of consumer 
credit. Sept :152 

Ten rules for making a sale 
Oct :96 

Consumers are putting more on 
the cuff than ever. Oct:132 

Gordon's aims at 100 stores by 
1962. Oct:141 

Should you sell to teenagers on 
credit? Dec :41 

Kay jewelry is admitted to the 
American Stock Exchange. 
Dec :86 


DIAMONDS 


New Products and Promotions 
—(see “They're New” and 
“Manufacturing News” in 
each of the 12 issues). 

Diamond Imports — monthly 
and cumulative trends, by 
carat and value, for cut and 
uncut diamonds (“State of 
the Jewelry Business’’). Jan: 
133; Feb:144; Mar:175; Apr: 
169; May :134; June :100; 
July :123 ; Aug :262 ; Sept :164; 
Oct :148; Nov:120; Dec :99 

Are diamond guarantees good 
business? by Gladys Hanna- 
ford. Jan ;88 

JVC warns jewelers color-treat- 
ing of diamonds is growing. 


Jan :129 

Zale now buys diamonds direct 
from Syndicate. Jan:134 

The Diamond Graph: A new 
way to sell diamonds, by Wil- 
liam Scheibel. Feb :90 

Diamond appraisals, by Max 
Strasburg. Feb:93 

Jewelry capital of the world, 
by Dorothy Dignam. Feb :100 

GIA will hold 16 diamond ap- 
praisal classes in 1959. Feb: 
140 


1958 gem-diamond sales of De- 
Beers down 6.4 per cent. 
Feb :142 

Gems from all times and 
places, by Dorothy Dignam. 
Mar :85 

Words to use when closing a 
diamond sale, by Gladys Han- 
naford. Mar :88 

Diamond advertising. Feb :49 

Cyclotron treated diamonds. 
Apr :64 

Outdoor advertising ‘He Be- 
lieves In Signs). Apr:75 

Russia’s diamond strike: how 
potent? by V. Katkoff. Apr: 
85 

Diamond price cutting, by 
Gladys Hannaford. Apr:102 

Diamond, the birthstone for 

i Frederick H. 


Should you tell all about dia- 
monds you sell? by William 
Scheibel. May :64 

G.E. corners 10 per cent of the 
industrial diamond market. 
Mar :162 

Diamond Council elects Abelson 
third time. Mar:168 

Van Praag is president of dia- 
mond importers. Mar :169 

Per cent of retail inventory 
bought through wholesalers. 
June :53 

The “Punch’’ Jones diamond 
(Hope's Country Cousin). 
June :45 

Advertise Quality in Diamonds. 
(Absurd). June:47 

How to triple your diamond 
sales for six weeks. June:56 

Diamonds can go with casual 
living, by Gladys Hannaford. 
July :90 

Small trays for rings. July :97 

Soviet engineers are studying 
diamond mining in Ghana. 
July :113 

Why diamonds are so hard, by 
Dr. P. T. Wedepohl. Aug:132 

Diamond facts—on paper, by 
Dr. E. J. Gubelin. Aug :166 

DeBeers diamond sales for first 
half 1959 hit an all-time 
high. Aug :238 

Diamond appraisals. Sept :51 

Sales trends in bridai rings, by 
Dr. George Switzer. Sept :82 

All departments can help sell 
diamonds, by Gladys Hanna- 
ford. Sept :106 

75th $$anniversary promotion 
(Good Will Diamond). Sept: 


x 
Tips on diamond selling. Sept: 
150 


More gyps now coat diamonds, 
JVC warns. Sept :159 

Christmas diamond 
Oct :92 

Christmas extras need training. 
Oct :100 

U.S. may sell 55,461 carats of 
diamonds soon. Oct:132 

Diamonds are “in’’ for day- 
time. Nov :49 

Guard those diamonds! by J. 
Edgar Hoover. Nov :66 

Diamonds for mother for 
Christmas. Nov :68 

Appraise diamonds? You can’t 
afford not to. Dec :52 

DeBeers is now making indus- 
trial diamonds. Dec :86 

Albert Samuels patents dia- 
mond fingerprinter. Dec :96 


selling. 


DIAMOND JEWELRY 


New products and promotions 
—(see “They're New” and 
“Manufacturing News’ in 
each of the 12 issues). 

The diamond graph: a new way 
to sell diamonds, by William 
Scheibel. Feb :90 


Diamond appraisals, by Max 
Strasburg. Feb :93 

Get going for graduation. Mar: 
76 


‘ 

Words to use when closing a 
diamond sale, by Gladys Han- 
naford. Mar :88 

Bridal ring trends. Mar:126 

Telephone selling does pay off, 
by David Gunderson. Apr :92 

Should you tell all about dia- 
monds you sell? by William 
Scheibel. May :64 

A queen’s treasure goes on the 
block. May :76 

Antique jewelry 
May :155 

Diamonds can go with casual 
living, by Gladys Hannaford. 
July :90 

Dali's jewels. Aug :130 

A JC-K aid to selling fine 
jewelry, by Jack Harriton. 
Apr:98; Aug:178; Nov:82 

All departments can help sell 
diamonds, by Gladys Hanna- 
ford. Sept :106 

Christmas diamond 
Oct :92 

New diamond styles (Diamonds 
—International awards). 
Nov :50 

“Stage props” dramatize dia- 
mond displays, by Virginia 
Dixon. Nov :56 


catalogue. 


selling. 


DISPLAY 


Mineralogical specimens for 
anniversary (Dust in the 
Window). Jan:59 

Make your windows talk to 
teenagers, by Virginia Dixon. 
Jan:72 

A Valentine Promotion Pro- 
gram. Jan:74 

How to sell pin-lever watches, 
by Sidni Zimmerman. Jan:- 


Twelve quick steps to a more 
attractive store. Jan:92 

A successful “before - and- 
after.”” Jan:109 

‘“‘Make - your - own” 
Jan :120 

for displaying religious 

jewelry. Feb: 

How to stage a “horological 
spectacular.”” Feb:89 

Four bridal windows, by Vir- 
ginia Dixon. Mar:80 

Paper sculpture give freshness 
to grad-gift windows, by 
Virginia Dixon. Apr:78 

These windows cost no more 
than $15 each. Apr:108 

Borrowed “props” can _ spice 
your windows, by Virginia 
Dixon. May :62 

Install a photographic depart 
ment !, by Milton Artz 
May :68 

Baby-block window sells baby 
gifts. June:78 

Fine window “props” attract 
brides, by Virginia Dixon. 

The bride’s own room. July :69 

Diamonds go with casual liv- 
i by Gladys Hannaford. 


790 
“Elegance.”” July :96 
Small trays for rings. July :97 
Signs boost repair business. 
July :97 
Tiffany’s Christmas windows, 
by Ronald Prybycien. Aug:- 
124 


fixtures. 


Lure the ladies with orchids 
from Hawaii, by Virginia 
Dixon. Aug:136 

Old buildings make fine jewelry 
stores, Aug:142 

Show watches at eye level. 
Aug :209 

From zero to success in hollow- 
ware. Aug :222 

Cleaning showcases. Aug :286 

83 ideas to boost your Christ- 
mas business. Sept:72 

Two accessories that add zip 
to your windows, by Vir- 
ginia Dixon. Sept :80 

Store fronts that sell. Oct:74 

One Christmas theme is best, 
by Virginia Dixon. Oct:76 

There’s money in fraternal 
items, gavels. Oct:114 

Hew to show very small items. 
Oct :113 


“Stage props” dramatize dia- 
mond displays, by Virginia 
Dixon. Nov :56 

Diamonds for mother for 
Christmas. Nov':68 

Eye-level displays, by Virginia 
Dixon. Dec:44 

Common-sense lighting for 
jewelry stores. Dec:54 

Feature costume jewelry one 
piece at a time. Dec:69 

Table-top radios, “still a 
must.” Dec:83 


— 


EMPLOYEE RELATIONS 


Twelve quick steps to a more 
attractive store. Jan:92 

How to triple your diamond 
sales for six weeks. June:56 

Minimum wage law: how close 
is it for retailers? June:88 

Motivating the watchmaker to 
more and better work, by 
William Scheibel. Aug:1388 

Check your Christmas plan- 
ning. Oct:94 

The labor reforms law: help 
for retailers. Nov:115 

8:45 Monday morning § staff 
conferences (Editorial). 
Nov :150 


EXTRA LINES 


Symbols of faith, by Jerry 
Gewirtz. Feb:78 

Record sales to teenagers. 

Feb :112 

Appliances are essential, by 
William Wagner. Apr:80 
Install a photographic depart- 
ment!, by Milton Artz. 
May :68 

Trophies : year-round _ profit 
makers, by Leslie G. Kennon 
& Frank Begley. Aug:154 

Which promotion items work 
best?, by William Wagner. 
Aug :156 

How to attract the teen trade. 
Oct :70 


cS 


FAIR TRADE 


Jewelers in favor of a federal] 
fair trade law. Mar:163 

State associations lobby for 
new laws. Mar:165 

Fair trade bills: Rep. Celler’s 
viewpoint. (Editorial). Mar:- 
206 

Harris fair trade bill passes 
committee. June:91 

Wholesalers reelect Heyne, en- 
dorse fair trade. July:114 

Fair trade has had mixed luck 
lately in the states. Aug:240 

Nixon joins opposition to fair 
trade bills. Aug:250 

Fair trade in 1959 won the 
battle but lost the war. 
Sept :144 

Oklahoma’s fair trade law held 
unconstitutional. Nov:108 

Only 31 states now have fully 
valid fair trade laws. Dec:- 
84 


FASHION 


These have teen appeal, by 
Jerry Gewirtz 

Tableware to the fore. Feb:75 

Symbols of faith, by Jerry 
Gewirtz. Feb:78 

Cufflinks from the past. Mar:- 
65 


Bridal ring trends, by Jerry 
Gewirtz. Mar:126 

Dream watches come true, by 
Jerry Gewirtz. June:54 

Diamonds can go with casual 
living, by Gladys Hannaford. 
July :90 

Fashion Institute boosts mem- 
ber helps. July :117 

Want a share in the fashion 
bonanza?, by Jerry Gewirtz. 
Sept :78 

Fashion knowledge has selling 
power. Sept:151 

Diamonds are “in” for day- 
time. Nov:49 
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New diamond styles. Nov:50 

Cuff links loom big in New 
trends for men, by Jerry 
Gewirtz. Nov:72 

Last minute checklist of yule- 
tide fast-sellers. Dec :42 

Fashion Institute plans jewelry 
fashion week. Dec:96 


FEDERAL TRADE COMMISSION 


Vigilance Committee adopts 
the FTC ad guides. Jan:124 

Jewelers assess the new FTC 
advertising rules. Jan:131 

FTC pushes attack on phony 
advertising claims. Feb:147 

Call it synthetic if it is, says 
FTC bureau. Feb:149 

Pin lever watch with 17 fric- 
tion jewels can be labeled 
“ae jewels,”’ FTC says. 
June :94 

FTC charges Carroll Chatham 
with misrepresenting stones. 
Nov:114 

Chathum denies charge he de- 
ceives public in ads. Dec:89 


er 


od 


Gai 


GEMS AND GEMOLOGY 


Imitation stone imports—month- 
ly and cumulative trends, by 
value (“State of the Jewelry 
Business’’). Jan:133; Feb:- 
144; Mar:175; 

May :134; : 
128 ; Aug :262; 
Oct :148; Nov:120; 

Garnet: birthstone for Janu- 
ary, by Dr. Frederick H. 
Pough. Jan:78 

Are diamond guarantees good 
business? Jan:88 

JVC warns jewelers’ color- 
treating of diamonds is 
growing. Jan:129 

Diamond advertising. Feb:49 

The diamond graph: a new way 
to sell diamonds, by William 
Scheibel. Feb :90 

Diamond appraisals, by Max 
Strasburg. Feb:93 

Jewelry capital of the world, 
ie Dorothy Dignam. Feb:- 


Amethyst: birthstone for Feb- 
ruary, by Dr. Pough. Feb:- 
104 


GIA will hold 16 diamond ap- 
praisal classes in 1959. Feb:- 
0 


Call it synthetic if it is, says 
FTC Bureau. Feb:149 

Use of the word “cultured” 
. Cultural Matter). Mar:- 

Gems from all times and places, 
by Dorothy Dignam. Mar:85 

American Gem _  Society—25th 
birthday. Mar:91 

Bridal ring trends, by Jerry 
Gewirtz. Mar:126 

Aquamarine: birthstone for 
March, by Dr. Pough. Mar:- 
128 

Lecture. . 
138 

Japanese professor 
black pearls 
Mar :160 

Cyclotron 
Apr :64 

Russia’s diamond strike: how 
tome ?, by V. Katkoff. Apr:- 
5 

Diamond: birthstone for April, 


. and like it. Mar:- 


produces 
artificially. 


treated diamonds. 


by Dr. Pough. Apr:104 

American Gem _ Society cele- 
brates 25th anniversary. 
Apr :170 

Emerald: birthstone for May, 
by Dr. Pough. May:72 

Beauty from the sea (cultured 
pearl production methods). 
May :90 

Pearls — fashion’s favorite— 
more and more, by Jerry 
Gewirtz. May:102 

How to judge cultured pearls. 


Jones diamond 
Country Cousin). 


Dr. Pough. June:64 
Why pearls deserve 
eare. June:68 
Ruby: birthstone for July, by 
Dr. Pough. July :82 
Why diamonds are so hard, by 
ca P. Wedepohl. Aug:- 


New, low-cost dichroscope, by 
Dr. Pough. Aug:172 
Sardonyx: birthstone for Au- 
gust, by Dr. Pough. Aug:162 
AGS awards 43 titles for gem 
knowledge. Aug :255 
Diamond appraisals. Sept :51 
Sapphire: September birth- 
— by Dr. Pough. Sept:- 


loving 


“Cultured” rubies shown to 
jewelers by Chatham. Sept:- 
158 


Two pounds of topaz. Oct:69 

Opal: birthstone for October, 
by Dr. Pough. Oct:88 

Topaz: birthstone for Novem- 
ber, by Dr. Pough. Nov:74 

FTC charges Carroll Chatham 
with misrepresenting stones. 
Nov :114 

Turquoise: birthstone for De- 
cember, by Dr. Pough. Dec:- 
50 

DeBeers is now making indus- 
trial diamonds. Dec :86 

Chatham denies charge he de- 
ceives public in ads. Dec:89 

Albert Samuels patents dia- 
mond fingerprinter. Dec :96 

Gem Society awards 42 titles 
to jewelers. Dec:98 


HOROLOGY 


(see also “‘Repairs’’) 


The Lip electric watch, by 
Henry Fried. Jan:150; Feb:- 
172; Mar:193; Apr:188 

Chime clock music. Jan:156 

Where to obtain an old-fash- 
ioned hour glass. Jan:156 

Are luminous watch dials a 
radiation hazard? Feb:149 

Aeronautical clock. Mar:194 

Terry movements. Mar:194 

Double face watch. Mar:197 

What make a watch electronic? 
(Electric or Electronic 7). 
Apr :58 

Electro-atomic clock (for horo- 
logists only). Apr:73 

All about waterproof watches, 
by Henry Fried. May:150; 
July:140; Aug:280; Sept:- 
186 ; Oct :166 ; Nov :136; 
Dec :112 

A econstant-speed DC motor 
clock with chronometric gov- 
ernor. June:118 

Tachographica] error. June:- 
124 
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Automatic accuracy. June:124 

Terry clock. Aug :286 

Watch serial number. Aug :286 

Water pressure on watches. 
Aug :285 

Horologist Bowman dies, was 
HIA founder, author. Nov:- 
114 

Mr. Barny—clockmaker. Dec:- 
92 


pon Ve 


INSTALLMENT SELLING 
(see “‘Credit’’) 


to eS 


KARAT-GOLD JEWELRY 


New products and promotions 
—(see “They’re New” and 
“Manufacturing News’ in 
each of the 12 issues). 

Symbols of faith, by Jerry 
Gewirtz. Feb:78 

Cleaning of gold jewelry. Apr:- 
192 


Arsenic and gold. Apr:194 
i : jewelry catalogue. 
May :155 


JVC studies the five precious 
metals standards. Apr:156 

Blacking gold. Aug :285 

How to attract the teen trade. 
Oct :70 

Last-minute check list of 
Yuletide fast-sellers. Dec:42 

Per cent of karat-gold jewelry 
sold through wholesalers. 
June :53 


per wen 


LABOR LAWS 
State associations lobby for 
new laws. Mar:165 
Minimum wage law: how close 
is it for retailers? June:88 
The labor reform law: help 
for retailers. Nov:115 


LECTURE MATERIAL 


Value of gold in sea water 
(watery riches). Jan:159 

Building customer confidence 
(Too Much Ballyhoo’?). Feb:- 
48 


Get pre-brides into your store! 
Feb :87 

Jewelry capital of the world, 
by Dorothy Dignam. Feb:- 
100 

Gems from all times and places, 
by Dorothy Dignam. Mar:85 

Lecture .. . and like it, by 
Charles Muth. Mar:138 

Russia’s diamond strike: how 
potent ?, by V. Katkoff. Apr:- 
R5 

Beauty from the sea. May :90 

Home economics teachers wel- 
come lectures by jewelers. 
July :113 

A baby’s weight in 
Oct :59 

A 380-pound atomic clock—for 
space. Dec :35 

Birthstone data in each issue, 
by Dr. Frederick H. Pough. 


carats. 


LIGHTERS 

New products and promotions 
—(see ‘““They’re New’ and 
“Manufacturing News’ in 
each of the 12 issues). 

Which monograms are _ used 
most? (Know Your A. B. 
C.’s?). Feb:77 

Per cent of retail inventory 
bought through wholesalers. 
June :53 

How to attract the teen trade. 
Oct :70 


=— 


MANUFACTURERS 


New products and promotions 
—(see “‘They’re New,” “‘Ta- 
bletop Fashions’ and “Man- 
ufacturing News” in each 


of the 12 issues). 
Sunbeam tests its consignment 
distribution program. Jan:- 


12 
‘““Spangle sheet”: a new look 
for jewelry? Feb:140 
Westclox gets set to invade 
women’s fashion-watch mar- 
ket. Feb:140 
Benrus offers 17-jewel watch 
for $25, with 3-year guaran- 
tee. Feb:155 
GE will stop co-op advertising 
with retailers who cut sug- 
gested ad prices. Feb:142 
Norman Morris markets new 
Tissot watch line. Feb:148 
International Silver sponsors 
world-wide design competi- 
tion. Mar:160 
Coro, Ine. enters the watch 
market. Mar :160 
Williams & Anderson, Irons & 
Russell ally. Mar:173 
Itrasonie Manufacturers. 
Mar :196 
Benrus says it will rebuild its 
entire watch-line profit struc- 
ture. Apr:156 
Swiss - based Piaget Watch 
Corp. is franchising U. S. 
jewelers. Apr:156 
R. F. Simmons buys Pitman & 
Keeler. Apr:164 
Crown’ Silver buys 
Silversmiths. Apr:165 
New U. S. watch firm will 
market 17-jewel Jaro (for 
$14.95. Apr:164 
Benjamin Lazrus_ retires as 
Benrus president. Apr:171l 
Ingraham Co. acquires Aristo- 
crat Clock Co. Apr:173 
MJ&SA serves Italian feast at 
annual banquet. May:130 
Hamilton Watch buys Swiss A. 
Huguenin Fils. May:124 
Harry Aronson buys Waltham 
Watch. May:130 
New Golden Shield Corp. will 
sell Sylvania radio line. 
May :131 
Gorham buys 
May :131 
The importance of the whole- 
sale jeweler. June:48 
What's wrong with the jeweled- 
lever watch market? June:58 
Walter Lamp! forms new Gen- 
eral Charms, Inc. June:95 
Towle Silversmiths buys New 
York sterling firm. June:95 
Hallmark, Waltham join as 
Waltham Watch. Aug:245 
Hamilton moves to buy Wal- 
lace Silversmiths. Sept:159 
Harry B. Henshel is new 
Bulova president. Sept:162 
Space sells fast for first MJ- 
&SA exposition. Sept:163 
New Haven Watch & Clock 
Co. rejuggles its manage- 
ment. Oct:134 
Pacific show beats 1958 sales 
attendance marks. Oct:140 
S. Ralph Lazrus dies, was 
Benrus co-founder. Oct:140 
Melvin Cohen is new chief of 
A. Cohen & Son. Oct:146 
Oscar M. Lazrus elected presi- 
dent of Benrus. Nov:106 
New Haven Watch & Clock Co. 
is quitting the business. 
Nov :106 
1500 attend first MJ&SA ex- 
position. Nov:110 
JC-K resumes publication of 
Jewelers’ Directory. Nov:111 
Gruen Industries elects Bal- 
lard top officer. Nov:118 
Hamilton Watch buys Wallace 
Silversmiths. Dec :88 
Failures of manufacturers (see 
“Business Conditions’’—Fail- 
ures). 


Revere 


Eaton Paper. 


MEN’S JEWELRY 


New products and promotions 
—(see “They're New and 
“Manufacturing News” in 
each of the 12 issues). 

These have teen appeal. Jan:- 
66 

Cuff links from the past. Mar:- 
65 

going for graduation. 
Apr :76 

Cuff links loom big in new 

trends for men, by Jerry 





Gewirtz. Nov:72 


MERCHANDISING 


A Valentine promotion pro- 
gram. Jan:7 

How to sell ta watches, 
by Sidni Zimmerman. Jan:- 
84 


Are diamond guarantees good 
business ?, by Gladys Han- 
naford. Jan :88 

Twelve quick steps to a more 
attractive store. Jan :92 

"Make - your - own” fixtures. 
Jan :120 

Building customer confidence 


(Too Much Ballyhoo?7). Feb :- 
4x 


Symbols of faith, by Jerry 
Gewirtz. Feb:78 

Ideas for displaying relizious 
jewelry. Feb :84 

How to stage a “horological 
spectacular.’’ Feb:9 

The diamond graph: a new 
way to sell diamonds, by 
William Scheibel. Feb :90 

Diamond appraisals, by Max 
Strasburg. Feb :93 

Where credit selling is headed. 
Feb :94 

Record sales to 
Feb :112 

Fight price competition with 
quality repair. Mar:70 

Four bridal windows, by Vir- 
ginia Dixon. Mar:80 

Words to use when closing a 
diamond sale, by Gladys 
Hannaford. Mar:88 

Bridal ring ee by Jerry 
Gewirtz. Mar: 

Lecture... and like it. Mar:- 
138 

Appliances are essential, by 
William Warner Apr :80 

Telephone selling does pay off, 
by David Gunderson. Apr :92 

Diamond price cutting, by 
Gladys Hannaford. Apr:102 

Lower list prices? May :48 

Borrowed “props’’ can spice 
your windows, by Virginia 
Dixon. May :62 

Install a photographic depart- 
ment!, by Milton Artz. 

What to do with watch trade- 
ins. Mey:78 

How to show and sell cu'tured 
pearls. May:106 

Corrigan’s in Houston gets top 
Brand Names award. Apr:- 
163 

Dream watches come true, by 
Jerry Gewirtz. June:54 

How to triple your diamond 
sales for six weeks. June:56 

What's wrong with the jeweled- 
lever watch market? June:- 
58 


teenagers. 


Baby- block window sells baby 
gifts. | ine :78 

Fine window “props” attract 
brides, by Virginia Dixon. 
July :67 

The bride’s own room. July :69 

Diamonds can go with casual 
living, by Gladys Hannaford. 
July :90 

Tiffany's Christmas windows. 
# Ronald Prybycien. Au*,:- 


What pre-Christmas mailing 
is right for your. store? 
Aug :127 

Lure the ladies with Orchids 
from Hawaii, by Virginia 
Dixon. Aug :136 

Motivating the watchmaker to 
more and better work, by 
William Scheibel. Aug :138 

Do you make the most of your 
anniversaries? Aug:144 

Trophies: year-round profit 
makers, by Leslie G. Ken- 
non & Frank Begley. Aug:- 
154 

Which promotion items work 
best ?, by William Wagner. 
Aug :156 

Welcome the newcomer to 
town, by Gladys Babson 
Hannaford. Aug:168 

Green light for closing a sale. 
Aug :204 

From zero to success in hollow- 
ware. Aug :222 

83 ideas to boost your Christ- 


mas business. Sept:72 

Want a share in the fashion 
jewelry bonanza?, by Jerry 
Gewirtz. Sept:7% 

Sales trends in brida! rings, 
by Dr. George Switzer. 
Sept :82 

All departments can help sell 
diamonds, by Gladys Hanna- 
ford. Sept:106 

The case against bank-spon- 
sored credit plans. Sept:106 

When my wife watches the 
store, by Roman Jan Kosin- 
ski. Sept:114 

Store fronts that sell. Oct:74 

One Christmas theme is best, 
by Virginia Dixon. Oct:76 

Christmas diamond selling. 
Oct :92 

Check your Christmas plan- 
ning. Oct:94 

Ten rules for making a sale. 
Oct :96 

Christmas extras need train- 
ing. Oct:100 

There's money in fraternal 
items, gavels. Oct:114 

Sell the “precious idea” in 
sterling. Oct:110 

The possibilities for a national 
sales tax. Oct:132 

“Stage props” dramatize dia- 
mond displays, by Virginia 
Dixon. Nov :56 

Diamonds for mother for 
Christmas. Nov :68 

German watch market plagued 
with difficulty. Nov.112 

The bride, her tableware and 
the jeweler. Dec :36 

Last minute checklist of Yule- 
tide fast-sellers. Dec:4 

You can afford to advertise, by 
William Scheibel. Dec :46 

Table-top radios, “still ra 
must.’ Dec :8: 


Serving the Teen-age Market 


Does your store have teen ap- 
peal? (chart showing teen- 
age population, 1940-1975). 
Jan :62 

Homemakers’ set promotion. 
Jan: 

Hope chest promotion. Jan :65 

These have teen appeal. Jan :66 

Make your windows talk to 
tee nopern, by Virginia Dixon. 
Jan: 

Get rae, Pa into your store! 
Feb :86 


Record sales to teenagers. 
Feb :112 

Teenage bridal consultant, by 
William Nichols. Mar:75 

Get going for graduation 
(chart showing number of 
high school, college gradu- 
ates, 1958-1966). Apr:76 

Teenage Club of the Air. Apr:- 
82 


Camera builds records — and 
traffic. June:75 

Home economics teachers wel- 
come lectures by jewelers. 
July :113 

Will jewelers sell more in the 
marrying 60's? Sept:132 

How to attract the teen trade. 
Oct :70 

Should you sell to teenagers on 
credit? Dee:14 

“Teaching” china selection to 
ome economics classes, 
Dec ;37 


— 


PEARLS 


New Products and Promio- 
tions—(see ‘“They’re New” 
and “‘Manufacturing News” 
in each of the 12 issues). 

Cultured pearl imports—month- 
ly and cumulative trends, 
by value (“State of the 
Jewelry Business”). Jan:133; 
Feb:144; Mar:175: Apr:169; 
May:134; June:100; July:- 
123 ; Aug :262 ; Sept :164; 
Oct:148: Nov:120; Deec:99 

Symbols of = by Jerry 
Gewirtz. Feb:7 

Japan expects : boost in 
pearl exports in 1959. Feb:- 
140 

Japanese professor produces 
black pearls artificially. 


for graduation. 


Beauty from the sea. May :90 

Pearls — fashion’s favorite — 
more and more, by Jerry 
Gewirtz. May:102 

How to show and sell cultured 
pearls. May :106 

Opalescent pearls. May :59 

How to judge cultured pearls. 
May :103 

Pearl, birthstone for June, by 
Dr. Frederick H. Pough. 
June :64 

Why pearls deserve loving 
care. June:68 

Cultured pear! prices will zoom 
up 50 to 75 per cent this 
fall. Aug :238 

Last-minute check list of Fate 
tide fast-sellers. Dec :42 


PLATINUM 


Prices—(see Business Condi- 
tions: Metal Prices). 

JVC studies the five precious 
metals standards. Apr :156 


PROMOTIONS 


Mineralogical specimens for 
anniversary display (Dust in 
the Window). Jan :59 

Pizza party promotion for ap- 
pa (Pizza Party). Jan:- 


Reach customers through their 
children. Jan :61 

Does your oy have teen ap- 
peal? Jan:6 

A Valentine promotion pro- 
gram, Jan:74 

How to sell pin-lever watchés, 
by Sidni Zimmerman. Jan :84 

Open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

Are diamond guarantees good 
business? by Gladys Hanna- 
ford. Jan :88 

Symbols of faith, by Jerry 
Gewirtz. Feb:78 

Get pre-brides into your store! 
Feb :86 

How to stage a “horological 
spectacular.’’ Feb:89 

The diamond graph: a new 
way to sell diamonds, by 
William Scheibel. Feb :90 

Where credit selling is headed. 
Feb :$ 

Record sales to 
Feb :112 

Schick, Ronson, other shaver 
makers drop trade-in allow- 
ances. Feb:142 

International promises no ster- 
ling flatware price promo- 
tions. Feb:149 

Benrus offers 17-jewel watch 
for $25, with 3-year guaran- 
tee, Feb:155 

International Silver sponsors 
world-wide alana competi- 
tion. Mar:16 

Fight price competition with 
quality repair. Mar:7 

The bridal market. Madd 72 

Teenave bridal pan realty by 
William Nichols. Mar:75 

Get going for graduation. 
Apr:76 

Appliances are essential, by 
William Wagner, Apr:80 


teenagers. 


Teenage Club of the Air. Apr :- 
82 


Telephone selling does pay off, 
by David Gunderson. Apr :92 

Diamond price cutting, by 
Gladys Hannaford. Apr:102 

Drop TV—use newspapers ! 
Apr :140 

Install a photographic depart- 
~ md by Mi!ton Artz. 
May 

What ~~ do with watch trade- 
ins. 78 

cutter boosts sales. 


Dream watches come true, by 
Jerry Gewirtz. June:54 

How to triple your diamond 
sales for six weeks. June :56 

Camera builds records — and 
traffic. June: 75 

Fine window “props” attract 
brides, by Virginia Dixon. 
July :67 

The bride’s own room. July :69 

Tennessee watchmakers’ elect 
beauty queen. July:117 

There’s pay-off impact in co- 
operative Christmas ads. 
Aug :128 

Which promotion items work 
best? by William Wagner. 
Aug :156 

Swiss watchmakers plan prize 
contest to revive confidence 
in quality. Aug:248 
ideas to boost your Christ- 
mas business. Sept :72 

share in the fashion 
bonanza? by Jerry 
Sept :78 

All departments can help sell 
diamends, by Gladys Hanna- 
ford. Sept:106 

75th anniversary promotion 
— Will Diamond). Sept:- 
ll 


Give. eee parking tokens. 
Sept :119 

One Christmas theme is best, 
by Virginia Dixon. Oct:76 

Jeweler supplies gifts given 
by new business (Profitable 
Tie-[n). Oct:113 

Swiss move quality watch con- 
test into high gear. Oct:139 

Diamonds for mother for 
Christmas. Nov :68 

There's exclusive 
business in 
jewelry. Nov:70 

The bride, her comewars and 
the jeweler. Dec :! 

Fashion Institute io jewelry 
fashion week. Dec :96 


Christmas 
custom-made 


PUBLICITY-PUBLIC 


RELATIONS 


Mineralogical spécimens for 
anniversary display (Dist in 
the Window). Jan:59 

Pizza party promotion for ap- 
pliances (Pizza Party). Jan: 
6 


Reach customers through their 
children. Jan:61 

Does your — have teen ap- 
peal? Jan:6 

A Valentine — promotion pro- 
gram. Jan:7 

Open new namaste by promo- 
tion, by Irving Firstenberg. 
Feb :8 

Twelve quick steps to a more 
attractive store. Jan:9 

Jeweler gives trophy to fund 
drive. (Booster Bowl). Feb: 
77 

Get pre-brides into your store! 
Feb :86 

How to stage a “horological 
spectacular.”’ Feb :85 

The diamond graph: a new 
way to sell diamonds, by Wil- 
liam Scheibel. Feb :90 

Where credit selling is headed. 
Feb :94 

Record sales to teenagers. Feb; 


11 
The bridal market. Mar:72 
Teenage bridal consultant, by 
William Nichols. Mar:75 
Lecture . and like it. Mar; 
138 


Outdoor advertising; he be. 
lieves in signs. Apr:75 

Get going for graduation. Apr ; 
76 
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Appliances are essential, by 
William Wagner. Apr:80 
Teenage Club of the Air. Apr: 

82 


Telephone selling does pay off, 
by David Gunderson. Apr :92 

Diamond price cutting, by 
Gladys Hannaford. Apr:102 

Try do-it-yourself research! by 
James Acker. Apr:106 

Should you tell all about dia- 
monds you sell? by William 
Scheibel. May :64 

Install a photographic depart- 
ment! by Milton Artz. May: 


68 

What to do- 
ins. May: 

What's wrene with the jeweled- 
lever watch market? June:58 

Camera builds records — and 
traffic. June:7 

Decorative tonal De- 
livery). July :59 

Fine window “props” 
brides, by Virginia 
July :67 

Invite browsers. July :96 

Home economics teachers wel- 
come lectures by jewelers. 
July :113 

Tennessee 


dean watch trade- 


(Special 


attract 
Dixon. 


watchmakers elect 
beauty queen. July :117 
There’s pay-off impact in co- 


operative christmas ads. Aug: 
9 


orchids 
Virginia 


Lure the ladies with 
from Hawaii, by 
Dixon. Aug :136 

Oo you make the most - your 
anniversaries? Aug:14 

frophies: year-round 
makers, by Leslie G. 
& Frank Begley. 

Which promotion 
best? by 
Aug :156 

Diamond facts—on paper, by 
Dr. E. J. Gubelin. Aug: 166 

Welcome the newcomer to town, 
by Gladys Hannaford. Aug: 
168 


— 
Kennon 
Aug :154 

items work 
William Wagner. 


Clean rings—free “little favors 
big returns.’ Aug: 208 

Novel “door opening” 
(Door Opener). Aug :209 

Swiss Watchmakers plan prize 
contest to revive confidence 
in quality. Aug :248 

33 ideas to boost your Christ- 
mas business. Sept:7 

Swiss move quality i con- 
test into high gear. Oct:139 

Diamonds for mother for 
Christmas. Nov :68 

The bride, her tablew 
the jeweler. Dec :36 

Fashion Institute plans jewelry 
fashion week. Dec :96 


sign 


ware and 


iin. 


RADIOS, ETC. 


New Products and 
—(see ‘“‘They’re 
*“‘Manufacturing News’ in 
each of the 12 issues). 

Record sales to teenagers. 
112 


Promotions 
New” and 


Feb: 

The bridal market. Mar :72 

Get going for graduation. Apr: 
76 


‘ 

New Golden Shield Corp. will 
sell Sylvania radio line. May: 
131 

Japanese are penetrating deeply 
into U.S. radio, phonograph 
markets. Aug :238 

How to attract the teen trade. 
Oct :70 

Table-top radios, 

ec :83 

Per cent of the jewelers’ inven- 
tory sold through wholesalers. 
June :49 


‘< 


stilla must.”’ 


REPAIRS 


(see .also “‘Horology’”’ ) 


New products 
turing News’”’ 
12 issues’. 

Paraplegic watchmaker- oa elers 
(Success Story). Jan:5 


(see “‘Manufac- 
in each of the 


JEWELERS’ CIRCULAR-KEYSTONE, 


How to service the Super- 
slender self-winding watch, 
by Henry Fried. Jan:152 

What ultrasonic cleaning ma- 
chine is best? Jan:154 

Parts for elephant clocks. Jan: 
15 

Old American watch 
Jan: 156 

How to stage a “horological 
spectacular.”’ Feb :89 

untangle hairsprings. 


parts. 


Hamilton Electric 
Feb: 


review : 
Watch Repair Manual. 
176 
Fight price competition with 
quality repair. Mar :70 
Tachograph clock. Mar:194 


Verze for pendulum clock. Mar: 
Mar: 
Mar: 


Ultrasonic manufacturers. 
196 

Unbreakable mainsprings. 
196 


Noisy clocks. Mar :197 
—_ time clock repairer. Apr: 
The Lip Electric Watch, by 
‘Henry Fried. Apr:188 
Schatz clock. Apr:192 
Cleaning of gold jewelry. Arr: 
192 
Master clocks. Apr :192 
Oiling 400-day clocks. 
Arsenic and gold. Apr 
Breaking mainsprings. May :154 
Weight weighing. May:155 
Diluting cyanide. June:124 
Gold coloring. June:125 
Jacot watch. June:125 
Nickel allergy. July:144 
Refinishing brass plates. 
145 
How to make more profits from 
your repair department. July: 
61 
Signs boost 
July :97 
Motivating the watchmaker to 
more and better work, by 
William Scheibel. Aug :138 
Locating the repair department 
(Time—-and Space— Saver). 
Aug :208 
Soldering novelties. 
Heavy tick. Aug :286 
Blacking gold. Aug :285 
Skipping pallet. Aug:286 
Oil in oil? Aug :286 
Figuring service 
produce a profit, by 
Scheibel. Sept :74 
Antiquing solution. Sept :192 
Sign lists all watch repair ser- 
vices. Sept:119 
Should you be able to 
watches a day? 
Workload). Oct:61 
How to keep records in the ser- 
vice department, by William 
Scheibel. Oct :78 
Inactive winder? Oct:170 
Building sales volume in 
service department, om 
liam Scheibel. Nov: 
The gentle art of opening cases, 
by Henry F. Fried. Nov :136 
Unwindable watch. Nov:142 
Rebounding Benrus. Nov:142 
Problems with square water- 
proof cases. Dee :\12 
Waterproofing, again. 
Elgin W atchmakers 
plans to close Mar. 1. 


Apr :192 
194 


July: 


repair business. 


Aug :285 


charges to 
William 


repair 8 
(Repair 


the 
Wil- 


Dec :116 
College 
Dec :84 


RINGS 


New Products and Promotions 

(see “They're New” and 

‘Manufacturing News” in 
each of the 12 issues). 

Are diamond guarantees good 
business? by Gladys Hanna- 
ford. Jan:88 

Four bridal windows, by 
ginia Dixon. Mar:80 

Words to use when closing a 
diamond sale, by Gladys Han- 
naford. Mar :88 

Bridal rinz trends, 
Gewirtz. Mar:126 

Get going for graduation. 


Vir- 


by Jerry 
Apr: 


about dia- 


William 


iD 
Should you tell all 
monds you sell? by 
Scheibel. May :64 
Antique jewelry catalogue. May: 
155 


JANUARY 1960 


Ring Guild boosts services to 
jewelers. Aug :249 

Sales trends in bridal rings, by 
Dr. George Switzer. Sept :82 

Small trays for rings. July :97 

How to attract the teen trade. 
Oct :70 

Last minute checklist 


of Yule- 
tide fast-sellers. Dec :42 


‘ila, 


SALES TRAINING 


Does your store have 
peal? Jan :63 

How to sell pin-lever watches, 
by Sidni Zimmerman. Jan :84 

Twelve quick steps to a more 
attractive store. Jan :92 

RJA, Bulova offer NYU man- 
agement course. Jan :130 

Symbols of faith, by Jerry 
Gewirtz. Feb:78 

GIA will hold 16 diamond ap- 
praisal classes in 1959. Feb: 
140 

Teenage bridal consultant, by 
William Nichols. Mar:75 

Words to use when closing a 
diamond sale, by Gladys Han- 
naford. Mar :88 

Lecture and like it, by 
Charles Muth. Mar:138 

Telephone selling does pay off. 
Apr :92 

Diamond price 
Gladys Hannaford. Apr :102 

How to show and sell cu'tured 
pearls. May :106 

Motivating the watchmaker to 
more and better work, by 
William Scheibel. Aug :138 

Welcome the newcomer to 
town, by Gladys Hannaford. 
Aug :168 

Green light for closing a sale. 
Aug :204 

33 ideas to boost your 
mas business. Sept :72 

All departments can 
diamonds, by Gladys 
ford. Sept:106 

Ten rules for making a 
Oct :96 

Christmas extras 
ing. Oct:100 

Staff meetings for store per- 
sonnel (Editorial). Nov:150 

Gem Society awards 42 titles 
to jewelers. Dec :98 


teen ap- 


cutting, by 


Christ- 


help sell 
Hanna- 


sale. 


need  train- 


SHAVERS 


New Products and 
—(see ‘They're 
“Manufacturing 
each of the 12 

Sunbeam tests its 
distribution 
124 


Promotions 
New” and 
News” in 
issues}. 

consiznment 
program. Jan:- 


Schick, 
makers 
ance. Feb:142 

Get going for 
Apr:76 

How to attract the teen 
et :7€ 

Per cent of retail inventory 
wae through wholesalers. 
June :5 


shaver 
allow- 


other 
trade-in 


Ronson, 
drop 


graduation. 


trade. 


SILVER 


New Products and 
(see “They're New,” ‘“Ta- 

bletop Fashions” and “‘Man- 
ufacturing News” in each 
of the 12 issues). 

Prices (see Business 
tions: Metal Prices). 

Does your store have teen 
peal? Jan :63 

Beauty—the real thing we sel] 
(Editorial). Jan:166 

Tableware to the fore. 

Get pre-brides into your 
Feb :86 

International promises no 
ling flatware price 
tions. Feb:149 

Use of artisans in 
power plants (From 
to Atoms). Mar:63 


Promotions 


Condi- 


ap- 


Feb :75 


store! 


ster- 
promo- 


atomic 
Jewelry 


The bridal ey (estimates to 
1975). Mar:7 
International etwas 
world-wide design 
tion. Mar :160 
U. S. used 10 
silver in 1958. 
Get one for 
Apr:7 
atin 


sponsors 
competi- 
per cent less 
Mar :162 
graduation. 
 saiaiinilana flatware 
1959. Apr:115 
Pierrepont Noyes dies; 
Oneida for 40 years. 
131 


led 
May :- 


Gorham buys Eaton Paper. 
May :131 
Towle Silversmiths buys New 
York sterling firm. June:95 
Per cent of retail inventories 
bought through wholesalers. 
June :53 
From zero to in hol- 
lowware. Aug: 
Will jewelers sell more in the 
marrying 60’s? (Sales chart, 
1924-1958.) Sept:132 
Hamilton moves to buy Wal- 
lace Silversmiths. Sept:159 
How - attract the teen trade. 
Oct: 
Sell the 


success 
-999 


“precious idea’’ in ster- 


ling. Oct:110 
The bride, her eee and 
the jeweler. Dec: 
Hamilton Watch a 
Silversmiths. Dec:85 


Wallace 


STAINLESS 
New products and promotions 

isee “Tabletop Fashions 
and “Manufacturing News” 
in each of the 12 issues). 
s your store have teen ap- 

Jan :63 

Outlook for 1959. Jan:124 

U. S. flatware industry must 
have relief. Mar:160 

The bridal market. 

Per cent of stainless 
through wholesalers. 
53 


June:- 


Oneida unveils new stainless, 
melamine. Aug:257 

U. S. stainless makers ask a 
strict global quota on im- 
ports. Sept:146 

How to attract the teen 
Oct 

President Eisenhower increases 
duties on stainless imports. 


Nov :108 


trade. 


STORE MANAGEMENT 


Does your store have teen ap- 
peal? Jan:62 

Open new accounts by promo- 
tion, by Irving Firstenberg. 
Jan :86 

Twelve quick steps to a 
attractive store. Jan :92 

Business prediction for 
an :12 


more 
1959. 


Jan :- 


Gordon’s chain expands. 
134 


Where credit selling is headed. 
Feb :94 
Why do retail 
by James Etro. 
Credit yardstick, by 
Joseph. Mar :66 
Telephone selling does pay off, 
by David Gunderson. Apr :92 
Try do-it-yourself research! by 
James Acker. Apr:106 
Zale sales $40 million for 
ended Mar. 31. Apr:163 
Excise tax collection figures 


jewelers fail? 
Feb :108 


James 


year 





for years 1942-1958 (Edi- 
torial). Apr:208 

Catching bad-check thieves (To 
Catch a Thief). May :57 

Should I join a bank customer 
credit plan? May :60 

Fifth Avenue’s Tiffany & Co. 
had a profitable 1958. May:- 
125 

Gordon's will build 25 new 
stores by 1961. May:127 

Oklahoma RJA sponsors man- 
agement institute. July:117 

Welcome the rew comer to 
town, by Gle ys Hannaford. 
Aug :168 

Zale grows 54 per cent in 15 
months, makes East-West 
division. Aug :252 

The case against bank-spon- 
sored credit plans, by Sey- 
mour Greenberg. Sept:108 

When my wife watches the 
store, by Roman Jan Kosin- 
ski. Sept:114 

Will jewelers sell more in the 
marrying 60's? Sept:132 

Check your Christmas plan- 
ning. Oct:94 

Gordon's aims at 100 stores by 
1962. Oct:141 

The labor reform law: help for 
retailers. Nov:115 

Should you sell to teenagers 
on credit? Dec:41 


aS ae 


TARIFFS 


Japan expects big boost in 
pearl exports in 1959. Feb:- 
140 


U. 8. flatware industry must 
have relief. Mar:160 

U. 8S. stainless flatware makers 
ask for help to stop imports. 
May :128 

President Eisenhower increases 
duties on stainless imports. 
Nov :108 

Ike orders no investigation into 
watch tariffs this year. Nov:- 


TAXES 


Excise Tax Collections—trends 
on amounts collected, noted 
quarterly (‘State of the 
Jewelry Business” 


Nov :- 


Will courts ies retailers tax 
break in Gellman-type sales? 
Jan :129 

Some gift-wrap charges sub- 
ject to excise tax. Jan:131 

JITC, key Congressmen will 
demand broader ‘Gellman’”’ 
ruling. Feb:148 

Some co-op ad plans face ex- 
cise-tax siege. Feb:148 

Refund excise tax only on ex- 
anes items you sold. Mar:- 


Excise tax collection figures 
for years 1942-1958 (Edi- 
torial). Apr:208 

JITC supports bill in congress 
to exempt Gellman sales. 
May :127 

Martin introduces bill to tax- 
exempt all Gellman _§ sales. 
June :92 

NRMA joins retailers in Gell- 
man tax battle. July:11 

2.56 per cent fall in 1958 ex- 
cise payments shows reces- 
sion’s effect (collections in 
each state). Aug:244 

Wholesale - retail firms get 
Geliman tax break. Sept:163 

Ruling on tax status of 
7 7 ted bazaar sales. Sept:- 


The possibilities for a na- 
tional sales tax. Oct:1382 
Congress has eased the burden 
of multiple taxation. Oct:- 

1 


Retailers keep looking for ways 
to avoid the “Gellman” tax. 
Nov :106 


Daily tax deduction allowance 
for salesman is raised. Nov:- 


Deduct convention costs if at- 
tendance helps job. Nov:115 


TECHNICAL 


(see “Gems & Gemology,” 
“Horology,” “‘Repairs’’) 


TRADE-INS 


Diamond advertising. Feb:49 

Schick, Ronson, other shaver 
makers drop trade-in allow- 
ances. Feb:14 

Fight price competition with 
quality repair. Mar: 

What to do with watch trade- 
ins. May:78 


TROPHIES 


New Products and Promotions 
—(see “They’re New,” and 
“Manufacturing News’ in 
each of the 12 issues). 

Jeweler gives trophy to fund 
awe (Booster Bowl). Feb:- 


JITC, key Congressmen will 
demand broader Gellman rul- 
ing. Feb:148 

JITC supports bill in Con- 
gress to exempt Gellman 
sales. May:127 

Martin introduces bill to tax- 
exempt all Gellman _§ sales. 
June :92 

Trophies : year-round profit 
makers, by Leslie G. Ken- 
non & Frank Begley. Aug: 
154 

Retailers keep looking for ways 
to avoid the “Gellman” tax. 


Nov: 
Usable trophies. Dec :69 


TYPEWRITERS 


New Products and Promotions 
“They're New,” and 
“Manufacturing News” in 
each of the 12 issues). 
Get one for graduation. 
Apr:7 
How to seein the teen trade. 
Oct 


WATCHES 


New Products and Promotions 
—(see “They’re New,” and 
“Manufacturing News” in 
each of the 12 issues). 

Watch Imports — trends by 
number of jewels and by 
monthly and cumulative vol- 
ume (“State of the Jewelry 
res ® ). Jan: 133; 

144; Mar :175 Apr :169; 
May :134; June:100: : 
123 ; Aug :262 
Oct :148; Nov:120; 

How to sell pin-lever watches, 
by Sidni Zimmerman. Jan:- 
84 


Tie Lip electric watch, by 
rl Fried. Jan:150; Feb: - 
172; Mar:193; Apr: 188 

How to service the superslender 
self-winding watch, by Henry 
Fried. Jan:152 

What ultrasonic cleaning ma- 
chine is best? Jan:1564 


Swiss plan “basic realign- 
ments” in °59 ad campaign. 
Jan:134 

How to stage a “horological 
spectacular.”” Feb:89 

Westclox gets set to invade 
women’s fashion-watch mar- 
ket. Feb:140 

Norman Morris markets new 
Tissot watch line. Feb:148 

Are luminous watch dials a 
radiation hazard? Feb:149 

Benrus offers 17-jewel watch 
for $25, with 3-year guaran- 
tee. Feb:155 

Pin-lever watches 
pins?). Mar:65 

Fight price competition with 
quality repair. Mar:70 

Coro, Inc., enters the watch 
market. Mar:160 

Get going for 
Apr :76 

Benrus says it will rebuild its 
watch line profit. Apr:156 

Swiss - based Piaget Watch 
Corp. is franchising U. S. 
jewelers. Apr:156 

Russia eyes world watch mar- 
ket. Apr:162 

New U. S. watch firm will 
market 17-jewel Jaro for 
$14.95. Apr:164 

Benjamin lLazrus_ retires as 
Benrus president. Apr:171 

What to do — watch trade- 
ins. May:78 

All about waterproof watches, 


(jewels or 


graduation. 


Hamilton Watch buys Swiss A. 
Huguenin Fils. May:127 
Harry Aronson buys Waltham 

Watch. May:130 
for old watch parts. 
June :47 
Dream watches come true, by 
Jerry Gewirtz. June:54 
What's wrong with the jeweled- 
lever watch market? June:- 


58 

Ike’s watch pictures grand- 
children. June:6 

Per cent of retail jewelers’ 
watch inventory bought from 
wholesalers. June:53 

The strontium 90 affair: reas- 
surance. June:93 

Pin lever watch with 17 fric- 
tion jewels can be labeled 
“17 Jewels,” FTC _ says. 
June :94 

How to make more profits from 
your repair department. 
July :61 

Some 5000 watchmakers will 
vote on unification of UHAA, 
HIA. July:111 

HIA reeiects officers, salutes 
Dr. Rawlings. July:118 

Cook gets presidency of Michi- 
gan watchmen. July:119 

WMDAA reelects Magno, 
Smith. July :122 

The first pocket watch. Aug:- 


119 
Motivating the watchmaker to 
more and better work, by 
William Scheibel. Aug:13% 
Show watches at eye level. 
Aug :209 
Hallmark, Waltham join as 
a Watch Co. Aug:- 
5 


Swiss watchmakers plan prize 
contest to revive confidence 
in quality. Aug :248 

Russian watches; competition 
for Britain? (Watches Sinis- 
ter). :69 

Figuring service charges to 
produce a profit, by William 
Scheibel. Sept:74 

Bulova will market an elec- 
ents watch in 1960. Sept:- 


India is about to enter the 
watchmaking field. Sept:144 

HIA, UHAA vote to form 
American Watchmakers In- 
stitute. Sept:155 

Two watch sales in every 
three are pin levers, U. S. 
study reveals. Sept:156 

Kienzle opens new U. S. clock 
sales office. Sept:158 

Hamilton moves to buy Wallace 


Silversmiths. Sept:159 

Harry B. enshel is new 
Bulova president. Sept:162 

How to attract the teen trade. 
Oct :70 

How to keep records in the 
service department, 
liam Scheibel. Oct:78 

New Haven Watch & Clock Co. 
rejuggles its management. 
Oct :134 

Swiss move quality watch con- 
test into high gear. Oct:139 

S. Ralph Lazrus dies, was 
Benrus co-founder. Oct:140 

Sell quaity in watches (Edi- 
torial). Oct:178 

Should jewelers sell cheaper 
watches with quality ones? 
Nov :40 

Building sales volume in the 
service department, by Wil- 
liam Scheibel. Nov :58 

The gentle art of opening 
cases, by Henry B. Fried. 
Nov :136 

Oscar M. Lazrus elected presi- 
dent of Benrus. Nov:106 

New Haven Watch & Clock Co. 
is quitting business. Nov.106 

Ike orders no_ investigation 
into watch tariffs this year. 
Nov :108 

German watch market plagued 
with difficulty. Nov:112 

Horologist Bowman dies, was 
HIA founder, author. Nov:- 
114 


Gruen Industries elects Bal- 
lard top officer. Nov:118 
Last minute checklist of Yule- 
tide fast-sellers. Dec:4 

Problems with square water- 
proof cases. Dec:112 

Elgin Watchmakers College 
plans to close Mar. 1. Dec:- 
84 

HIA publishes a book on its 
Packard Collection. Dec :86 

New Watchmakers Institute 
discusses structure. Dec:88 

Hamilton Watch buys Wallace 
Silversmiths. Dec:88 


WHOLESALERS 


Sales and inventory—monthly 
trends (“State of the 
Jewelry Business’’). Jan:- 

Feb :144; Mar:175; 
May:134; June:- 
123 a Aug :262; 
— 8; Nov:- 


Failures va ttle ta 
“Business Conditions’: Fail- 
ures). 

Will courts give retailers tax 
break in Gellman-type sales? 
Jan :129 

JITC supports bill in Congress 
to exempt Gellman _§ sales. 
May :127 

The importance of the whole- 
sale jeweler (tables show- 
ing commodity sales to re- 
tail jewelers). June:48 

Wholesalers reelect Heyne, en- 
dorse fair trade. July:114 

Wholesale - retail firms get 
Gellman tax break. Sept:- 


Bill to help wholesalers called 
‘‘featherbedding.” Sept:169 

Pacific show beats 1958 sales, 
attendance marks. Oct:140 

Melvin Cohen is new chief of 
A. Cohen & Son. Oct:146 





The idea you might 
need tomorrow may be 
indexed here. 
why we 
building a library of all 
back JC-K issues. Start 
yours with this issue. 


That’s 
recommend 
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